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I Semester B.Com./B.C.L.S./B.C.S.P./B.C.T.Ti Degree Examination, August - 2021

COMMERCE
Marketing & Services Management

(CBCS Scheme Regular/Repeaters 2018-19)

Paper: 1.5

Time : 3 Hours

I nstr uclio ns to Ca n didates t

Maximum Marks : 70

Answer should be either in English or Kannada.

SECTION.A

t;il

I

Answer any FIVE ol'the fol61yllg sub-questions. Each questions carries 2 marks.(5x2=I0)
o3n{mddo ad) erud-d8;r$E#DgorJ. €,soSraodtd 2 oodrl$b.'1"
a) What do you mean by Social Marke'"ti6$D ,

id$odd d:oddr3 ooddr$? t,4.tJ-'

b) What is Consumer Behaviour?
e&qiaenoj) ddrd aodded:?

e) What is Market?
airDd)d€ ooddeib?

f) What is green marketing?
dtud) Ogocoxbod aoddenb?

g) Write any 2 elernents of marketing mix?
draootJ {Bo$o$ aoglod6b4 draddraeiDd ")dd) codrl$d)4 eJdo$o.
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c) Write any 2 examples of service sector.

irao deo$f+ od& eruoodddrldd:o oeB.

d) Write any 2 objectives ofpricing.
a3e3 opordd Ddd) erud€drls$4 39,$.
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SECTION.B r/s0t

Answer any THREE of the following questions.Each question carries 6 marla. (3x6=18)
o3:o{ooddo ah,/ocb €d4rigri erudo,tr. Ei€o3ood8d 6 eodrl$b.

Explain Promotion Mix.
EddFdo$ ADgsoddb4 odor,.

3. Explain the objectives ofMarketing.
nrocbdtlo$ erudedd$$o e9:r

4. Write the impact of socio-cultural environment on marketing decisions.
drad)dtl ororo$ri$i $ed *droAd-iof6a dondd do6o$ri$$4 ador,.

5. State the benefits ofe-business.
q-ddd6Ddd 6iolnezrdilg$u 39,1.

6. Explain briefly the different channels ofdistribution.
aod agdF0 ;J:orlrrls$u {gigd-on ador,.*t'..,-

'YTIfl;'.^JqJe, ! YJ+\-o'ta 
^{rswer any THREE of the following questions. Eaddfqpstion canies 14 mar{<s. Qxl4-42)

o$od.JoddJa Srad Ed4rl9/i sDdo,qr. EiSojJaoddd 14 codd$b.

7. Explain the functions ofmarketing.
$odrd€o$ Eoo$Frldq ado,r.

8. Define Pricing. Explain the different methods ofpricing.
ddo$${ --odrtod0tJ. aJeJ &ri6o$ aad aeodrlddb{ Odor!.

9. Explain the stages involved in new product development.
d])n eruSd. (rz5d o ilEo$o$ dodrl$$4 AdO:,.d"( ' elQ .J 4

10. Explain different types ofservices.
AOd oeeo$ iedd$&, adorr.

ll. Explain the factors influencing on consumer behaviour.
o$q!aend), ddrdo$ dlee3 gieDd aed)d oodri$$4 adoA,,.
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